2nd International Conference on Language Teaching, ANCOLT
Universitas Kiai Abdullah Faqih Gresik, Indonesia



Running title (adjust it to one line if longer)
Politics in Metaphor: How Presidential Candidates Frame Their Visions in Debates

[image: ]Politics in Metaphor: How Presidential Candidates Frame Their Visions in Debates

Hendri Pitrio Putra 1  [image: ] Munira Hasyim2[image: ], Sairil3[image: ]
1Faculty of Cultural Science, Hasanuddin University, Indonesia, hendripitrio@gmail.com, 1Faculty of Cultural Science, Hasanuddin University, Indonesia, munirahasjim@unhas.ac.id 1Faculty of Cultural Science, Hasanuddin University, Indonesia,sairillinguistik@gmail.com
[bookmark: _Hlk165744459]Abstract
Political language serves as a powerful instrument to shape perceptions, evoke emotions, and guide decision-making, particularly in critical settings such as presidential debates. This study explores the role of metaphors in the presidential candidate debates in the Republic of Indonesia. Using a descriptive qualitative research with a content analysis approach, the research draws on Lakoff and Johnson's (1980) theory of Cognitive Metaphor to analyse the use of metaphorical expressions by the candidates in the debates organized by the General Election Commission (KPU). The study also investigates the impact of these metaphors on audience opinions during the election process. Two official debate sessions conducted by the KPU served as the primary focus of this research. The findings reveal the presence of various types of metaphors, including nine dead metaphors, six active metaphors, five implicit metaphors, and six submerged metaphors. Among the candidates, Anies Baswedan (candidate number one) demonstrated a slight advantage in employing metaphors and persuasive strategies, using 11 metaphorical expressions. This was followed by Prabowo Subianto (candidate number two) with eight expressions and Ganjar Pranowo (candidate number three) with seven expressions. The study highlights the significant role metaphors play in shaping public opinion and influencing voters' decisions. By creating connections between objects and subjects, metaphors provide audiences with new perspectives and stir emotional responses. In conclusion, the strategic use of metaphors in political debates can profoundly impact voter emotions and, ultimately, their choice of the best presidential candidates.
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Introduction 
Indonesia's presidential election debates are significant political events held every five years, where candidates present their visions, missions, and proposed work programs to the public. These debates are a crucial component of the democratic process (Khoiroh, 2021), enabling citizens to assess the candidates' leadership qualities, communication skills, and policy priorities. Organized by the Election Commission (KPU), the debates adhere to structured protocols to ensure fairness and transparency. These protocols include strict standards of decorum, predetermined debate themes, moderated discussions, and equitable time allocations for candidate responses.  
The debates are broadcast live on national television and YouTube Live Streaming, providing broad access and enabling citizens across the archipelago to follow the candidates' arguments in real time. Televised debates play a crucial role in shaping public opinion in Indonesia, where political campaigns depend heavily on media coverage to engage a diverse and geographically dispersed electorate (Aspinall & Mietzner, 2019)
The primary purpose of these debates is for candidates to present their visions, missions, and flagship programs to the public. They also serve as a platform for outlining the work plans they intend to implement over the next five years. In addition to presenting their ideas, candidates engage in discussions on pressing social and governmental issues. Debate themes typically focus on topics of national interest, including economic development, education, healthcare, and national security. However, political debates in Indonesia are often characterized by populist rhetoric and identity politics, which can sometimes overshadow substantive policy discussions (Hadiz & Robison, 2017). Emotional appeals and symbolic gestures frequently resonate more with voters than detailed policy proposals.  
Populist rhetoric, frequently used by candidates during debates, serves as a strategic tool to enhance their public image and that of their political parties while highlighting their opponents' weaknesses. In this context, language plays a crucial role, as every statement has the potential to shape public perception. One common rhetorical strategy involves the use of both direct and indirect language. Direct language is expressive and conveys messages clearly, whether in the form of statements, questions, or commands, whereas indirect language communicates implied meanings, allowing candidates to subtly criticize their opponents while avoiding direct confrontation (Arisnawati, 2020). Techniques such as innuendo, sarcasm, and metaphor are often used to highlight opponents' shortcomings without overtly accusing them (Musolff, 2017; Puspita et al., 2021; Siti Farmida et al., 2021). 
Metaphors play a vital role in framing complex issues in relatable terms, making them easier for audiences to understand (Black, 1962; Lakoff, G & Johnson, 2003). Metaphors function as linguistic devices that create implicit comparisons by blending literal and figurative meanings, though their interpretation depends heavily on context (Knowless, M. & Moon, 2006). They also serve to equate one concept with another, relying on two key components: the subject being discussed and the element used for comparison (Pateda, 2010; Ullman, 2014). Additionally, metaphors not only clarify abstract ideas but can also obscure underlying intentions and reinforce ideological messages (Hidayat, 2014). Their formation is shaped by the speaker’s environment and perceptions of social and natural phenomena (Wahab, 1991). Furthermore, metaphors fulfill three primary functions: filling vocabulary gaps, enabling creative expression, and preventing monotony in communication (Subroto, 2011).
Metaphors do more than enrich language; they also captivate audiences. The use of metaphorical language in political rhetoric enhances discussions and increases their emotional appeal (Pratama, 2022). By creating stronger connections between candidates and voters, metaphors enable the concise and indirect delivery of ideas, resulting in more impactful statements. Political elites frequently employ metaphors to simplify complex concepts and persuade the public. Moreover, metaphors make arguments more memorable, evoke both emotional and cognitive responses, and serve as a powerful tool in political discourse.   
In debates, including presidential candidate debates, candidates strive to convey their ideologies and arguments effectively. Metaphors not only embellish their language but also engage audiences. This study adopts Lakoff. G & Johnson theory about Cognitive Metaphor Theory (CMT) to analyze the interplay between metaphor and cognition. This approach reveals how metaphors function not only as linguistic devices but also as tools for understanding and framing reality.  
Cognitive Metaphor Theory (CMT), introduced by Lakoff and Johnson in their book Metaphors We Live By (1980), posits that metaphors are integral to human cognition. They argue that metaphors are not merely rhetorical tools but ways of mapping concrete experiences (source domains) onto abstract concepts (target domains). This theory has significant implications for analyzing political debates. The metaphors used in political language often reflect the underlying thought patterns of politicians and audiences, shaping their understanding of complex issues such as politics, economics, and international relations.  
Moreover, CMT explains why certain politicians succeed in building emotional connections with their audiences. The metaphors they use not only convey information but also elicit emotional responses, fostering identification with their values and vision. Thus, metaphors in political rhetoric serve as bridges connecting audiences’ thoughts and feelings with the candidates’ messages. A deeper understanding of metaphors provides valuable insights into the dynamics of political communication. 
Method
This study employs a descriptive qualitative research method with a content analysis approach. Descriptive research aims to scientifically describe, illustrate, and explain ongoing phenomena, thereby providing solutions to identified problems (Sudaryanto, 2015). In this context, the content analysis approach is applied to address the research questions, specifically by identifying the use of metaphors by Indonesian presidential candidates for the 2024–2029 period.
The data sources for this research include recordings of presidential candidate debates broadcast on TVRI (Televisi Republik Indonesia) and uploaded on KPU and SCTV’s official YouTube channel (KPU RI, 2024; SCTV, 2024). The data collection period spans from December 2023 to February 2024. The data collection techniques applied in this study are listening, note-taking, and documentation. These methods are chosen because the study focuses on analyzing words and sentences from the presidential candidate debate videos on YouTube in 2024.
1. Listening Technique: This involves carefully listening to the language used during the debates to identify instances of metaphor usage.
2. Note-Taking Technique: This entails documenting specific words or sentences that represent metaphorical expressions in the debates.
3. Documentation Technique: This includes downloading, watching, and recording relevant portions of the debate videos for analysis.
The data analysis process involves several steps: listening to the recordings, transcribing the content, identifying metaphors, classifying the data, analyzing the findings, verifying the results, and writing conclusions.

Result and Discussion
This Metaphors play a crucial role in helping audiences more easily accept and understand the new ideas or concepts that debate candidates aim to convey. By linking these new ideas to something familiar to the audience, metaphors serve as a bridge that connects the unfamiliar with the known. This connection enables the audience to gain fresh perspectives and insights, potentially prompting them to reevaluate their choices during the presidential election.
In this study, researchers address the main research question by identifying and analyzing six types of metaphors: dead metaphors, active metaphors, implicit metaphors, and submerged metaphors. To streamline the analysis, specific codes are used: Db 1 (first debate), Db 2 (second debate), An (Anies Baswedan), PB (Prabowo Subianto), and Gn (Ganjar Pranowo).
1. Dead Metaphors
A dead metaphor is a figure of speech that has lost its visual power or figurative meaning due to overuse, so people no longer realize the origin or true meaning of the expression. These metaphors have become part of everyday language and are no longer appreciated as figures of speech. 
The following are the uses of inanimate metaphors found in the first and second debates of the Indonesian presidential candidates: Anies Baswedan used 4 dead metaphors, Prabowo Subianto used 4 dead metaphors, and Ganjar Pranowo used 1 dead metaphor.
1.1 Utterance 1
 "Kita harus melakukan perubahan." (Db 1- An)
 “We must make changes” (Db 1- An)
This statement was delivered by Anies in the first debate, in the context of the vision and mission of presidential candidate Anies Baswedan who carries the concept of change. According to Anies, the previous government had not succeeded in bringing Indonesia to progress, so he offered the concept of change. The word “change” itself is often used in political and social discourse, so its figurative value tends to diminish. Although change is an abstract concept that cannot be physically realized, it is often described as if it can be “done."
1.2 Utterance 2 
 "Kami kembalikan marwah kehidupan bernegara." (Db 1-An)
“We are restoring the dignity of state life.” (Db 1- An)
This statement was also delivered by Anies Baswedan in his debate. He highlighted that the ethics of the state had deviated from the proper corridor, so the issue of “restoring the dignity” was highlighted in Anies' criticism. The phrase “restoring the dignity” is often used in a political context to indicate the restoration of certain values or norms. However, since “dignity” is an abstract concept that cannot be physically restored, this expression becomes a dead metaphor.
1.3 Utterance 3
"Tegakkan hukum pada siapa saja."  (Db 1-Gn)
“Enforce the law on everyone.” (Db 1-Gn)
This statement was delivered by Ganjar Pranowo in the first debate. This statement came as a criticism of the many legal cases in Indonesia that are not resolved properly. The phrase “Enforce the law” has become a common expression in discussions about law enforcement, thus losing its figurative power. Law as an abstract concept cannot be “enforced” in a physical sense, but it is often used in the same context. 
1.4 Utterance 4
"Kita berada di persimpangan jalan." (Db 1-An)
“We are at a crossroads.” (Db 1-An)
This phrase was delivered by Anies Baswedan in the first debate as part of his vision and mission regarding the concept of change. In this case, Anies offered a choice: whether we want to make changes towards a developed country or maintain the current concept of the country. The phrase is often used to describe an important decision-making moment. Although it figuratively describes a choice, the phrase has become so common that it loses its figurative power.
1.5 Utterance 5
"Kita harus menjunjung tinggi etika." (Db 1-An)
“We must uphold ethics.” (Db 1-An)
This statement was also delivered by Anies Baswedan in the context of sarcasm towards candidate number 2, Prabowo Subianto, who had a vice presidential candidate with problems related to the age limit of registration at the Constitutional Court. In his statement, Anies used the expression “uphold” to describe the importance of ethics in government. Although it figuratively shows respect for values, this expression has been used so often that it has lost its figurative power.
1.6 Utterance 6
"Kita harus menghadapi masalah." (Db 1-Pb)
“We have to face the problem.” (Db 1-Pb)
This expression was delivered by Prabowo Subianto in the context of the work program he offered, where Prabowo emphasized action rather than theory. This statement was delivered in response to a statement from candidate number 1, Anies Baswedan. This phrase uses the word “face” to indicate that we have to deal with challenges or issues. However, since “issue” is an abstract concept that cannot be “faced” physically, this phrase becomes a dead metaphor.
1.7 Utterance 7
“Kita harus menjaga kekayaan kita” (Db 2-PB)
“We must protect our wealth” (Db 2-PB)
This expression was also delivered by Prabowo Subianto in the context of mining downstreaming in Indonesia, where this program became the flagship program of presidential candidate Prabowo Subianto. In this context, “protecting our wealth” can be considered an inanimate metaphor. Wealth here refers to the nation's resources and potential, which cannot be “protected” in a physical sense like goods. However, this expression is often used in discussions about the economy and resources, thus losing its figurative value.
1.8 Utterance 8
"Politik luar negeri kita, secara tradisi sejak awal kita merdeka adalah bebas aktif". (Db 2-PB)
“Our foreign policy, traditionally since the beginning of our independence is free and active” (Db 2-PB)
This expression was delivered by Prabowo Subinato in the second debate, this expression appears in the context of Indonesia's cooperation with countries in the world both in political cooperation, economics and so on. The phrase “free and active” can also be considered an inanimate metaphor. The term is often used to describe Indonesia's position in international relations, but literally, “free” and “active” cannot be applied to politics as a physical entity.
1.9 Utterance 9
"Kita harus kuat" - (Db 2-PB)
"We must be strong” (Db 2-PB)
This statement was also delivered by Prabowo Subianto in the context of food security and downstream programs in his vision and mission. The use of the word “strong” as a metaphor for the resilience and courage of a nation. Although “strong” usually refers to physical strength, in this context, it is used to describe the character and resilience of the nation, thus losing its figurative value.
2. Active Metaphors
Active metaphors are metaphors that, on the contrary, are not part of everyday language and are seen as metaphors. The following are the uses of active metaphors found in the first and second debates of the Indonesian presidential candidates: Anies Baswedan (An) used 2 active metaphors, Prabowo Subianto (Pb) used 2 active metaphors, and Ganjar Pranowo (Gn) used 2 active metaphors.
2.1 Utterance 10
"Kita harus membangun jembatan antara pemerintah dan rakyat." (Db 1-Gn)
“We must build a bridge between the government and the people.” (Db 1-Gn)
This statement was delivered by Ganjar Pranowo in his debate, in the context of how he conveyed the aspirations of the small community to the government. The phrase “building bridges” is used to describe the effort to create a better relationship between the government and the people. This metaphor compares the relationship with a bridge that functions to connect two different sides.
2.2 Utterance 11
"Kita harus menyalakan semangat perubahan." (Db 1-An)
“We must ignite the spirit of change.” (Db 1-An)
This phrase is delivered by Anies Baswedan, in the context of the spirit of change that he proposes in his vision and mission. The phrase uses “ignite” to describe the effort to generate motivation or desire for change. This metaphor creates the image that the spirit can be ignited like fire, giving the impression that change is something dynamic and alive.
2.3 Utterance 12
"Kita harus mengangkat suara rakyat." (Db 1-Gn)
“We must raise the voice of the people.” (Db 1-Gn)
This statement was delivered by Ganjar Pranowo in his debate, in the context of listening to the aspirations of the small people he met during the campaign period. The small people expressed their hopes for a better Indonesia in the future. In this context, the expression “rasing the voice” describes an effort to pay attention and listen to the aspirations of the people. This metaphor creates an image that the voice of the people needs to be lifted and heard, as if the voice has physical weight.
2.4 Utterance 13
"Kita harus membuka pintu dialog." (Db 1-PB)
“We must open the door to dialog.” (Db 1-PB)
This statement was delivered by presidential candidate Prabowo Subianto in the context of solving the nation's problems, where there are other influencing factors, such as geopolitical and ideological factors. Therefore, there is a need for dialog. The expression “door to dialog” is used to describe the effort to start a conversation or discussion. This metaphor creates the image that dialog is something that can be accessed and opened, giving the impression of inclusivity.
2.5 Utterance 14
"Kita akan menjalankan politik tetangga". (Db 2-PB)
 “We're going to do neighbor politics”. (Db 2-PB)
 This phrase was expressed by Prabowo Subianto with the phrase “going to” as an active metaphor that describes an active approach in establishing good relations with neighboring countries. It shows that Indonesia will play an active role in diplomacy and regional cooperation.
2.6 Utterance 15
"Kita kirim pesan" – (Db 2- An)
"We send a message” - (Db 2- An)
This statement was delivered by Anies Baswedan, who emphasized that a leader must uphold ethics, science, and openness to ideas, and defend Indonesia from new threats. This means that a leader needs to be present in various global forums to bring Indonesia's aspirations. In this context, the phrase “send a message” is an active metaphor that describes the act of conveying Indonesia's aspirations and position in the international arena. This metaphor creates an image that Indonesia is not just a spectator, but also plays an active role in voicing its interests. 
3. Implicit Metaphors
Implicit metaphors are metaphors where the tenor is not specifically mentioned, but implied. In implicit metaphors, the overall subject is not explained, but implied from the context of the sentence. In this section, researchers explain the findings of implicit metaphors in the presidential debate. The following are the uses of implicit metaphors found in the first and second debates of Indonesian presidential candidates: Anies Baswedan (An) used 2 implicit metaphors, Prabowo Subianto (Pb) used 1 implicit metaphor, and Ganjar Pranowo (Gn) used 3 active metaphors.
3.1 Utterance 16
“Kita harus mengubah arah kapal ini."(Db 1 –An)
“We have to change the direction of this ship."(Db 1 -An)
This utterance was delivered by Anies Baswedan, in this utterance, there is no explicit comparison between the state and the ship, but the phrase “changing the direction of the ship” implies that the state needs to be directed to a better path. This suggests that there are problems that need to be addressed without directly mentioning what those problems are.
3.2 Utterance 17
"Kita berada di tepi jurang." (Db 1- Gn)
“We are on the edge of the abyss.” (Db 1- Gn)
This expression was delivered by Ganjar Pranowo in the first debate. This expression implies that the current situation is very dangerous or critical, but does not explicitly mention what will happen if we fall. It creates an image that we have to be careful and take action to avoid bad consequences.
3.3 Utterance 18 
"Kita membuka mata terhadap realitas." (Db 1 – PB)
“We open our eyes to reality.” (Db 1 - PB)
This utterance was delivered by Prabowo Subianto. In this statement the word, “opening our eyes” implies that there is a truth or fact that needs to be recognized, but it does not directly mention what that reality is. It suggests that there is something that may be ignored or unnoticed.
3.4 Utterance 18
"Kita harus menyalakan api semangat di dalam diri kita." (PD 1-Gn)
We must kindle the fire of zeal within us.” (PD 1-Gn)
This phrase expressed by Ganjar Pranowo implies that there is a need to generate motivation and energy, but does not explicitly mention what should be done to achieve it. This creates the image that the spirit is something that can be ignited and maintained.
3.5 Utterance 19
"Kita harus merajut kembali persatuan bangsa." (Db 1-Gn)
“We must re-knit the unity of the nation.” (Db 1-Gn)
This statement was also delivered by Ganjat Pranowo. In this statement, “re-knit” implies that there are rifts or divisions that need to be mended, but does not directly mention what caused the divisions. This suggests that there is a need to strengthen relations between citizens.
3.6 Utterance 20
"Kita akan menghadapi tantangan global" – (Db 2- An)
“We will face global challenges” - (Db 2- An)
This statement was delivered by Anies Baswedan. In this statement the word, “facing challenges” implicitly describes a difficult situation and requires courage and resilience. This suggests that leaders must be ready to fight against the various problems that exist, although it does not directly mention what these challenges are.
4. Submerged Metaphor
A submerged metaphor is one in which the metaphorical vehicle is indicated by one of its parts. Usually, the element chosen to be the metaphor has special significance for the intended meaning. The following are the uses of submerged metaphors found in the first and second debates of the Indonesian presidential candidates: Anies Baswedan (An) used 3 submerged metaphors, Prabowo Subianto (Pb) used 1 submerged metaphors, and Ganjar Pranowo (Gn) used 2 submerged metaphors.
4.1 Utterance 21
"Kita tidak bisa membiarkan benih kebencian tumbuh di masyarakat." (Db 1-Gn)
We cannot allow the seeds of hatred to grow in society.” (Db 1-Gn)
This statement was delivered by Ganjar Pranowo in the context of maintaining harmony in society. In this statement, “seeds of hatred” implies that hatred can develop and spread like a plant, but it does not explicitly mention that hatred is dangerous. This shows that there is a need to prevent hatred without directly mentioning its negative impact.
4.2 Utterance 22
"Kita harus menutup pintu bagi praktik korupsi."  (Db 1-An)
“We must close the door to corrupt practices.” (Db 1-An)
This statement was made by Anies Baswedan in the context of exposing corruption in Indonesia. The phrase “close the door” implies that corrupt practices should be avoided or expelled, but does not directly mention that corruption is destructive. This creates an image that corruption is something to be avoided without mentioning the consequences of its existence.
4.3 Utterance 23
"Kita harus menghapus noda pada reputasi bangsa."  (Db 1-An)
“We must remove the stain on the nation's reputation.” (Db 1-An)
This statement was also delivered by Anies Baswedan. In this statement, “stain” implies that there is something tainting the image of the country, but it does not explicitly mention what is causing the stain. This suggests that there is a problem that needs to be addressed to maintain reputation without explaining in detail.
4.4 Utterance 24
"Kita harus mengangkat suara yang terpinggirkan." (Db 1-Gn)
“We must raise the voice of the marginalized.” (Db 1-Gn)
This statement was delivered by Ganjar Pranowo. The phrase “marginalized voices” implies that there are groups that are not heard or ignored, but does not directly mention that they are experiencing injustice. It creates the image that there is a need to give attention to them without explaining their background.
4.5 Utterance 25
"Kita harus mengarahkan kompas kita ke arah keadilan."  (Db 1- An)
We must point our compass in the direction of justice.”  (Db 1- An)
This utterance was delivered by Anies Baswedan. In this statement, “compass” implies that there is a direction to take to achieve justice, but it does not explicitly mention that we are currently on the wrong track. This suggests that there is a need to correct the direction without mentioning the mistakes that have been made.
4.6 Utterance 26
"Kita tidak bisa membiarkan api perpecahan menyala" (Db 1 - Pb) 
“We cannot let the fire of division burn” (Db 1 - Pb)
This utterance was delivered by Prabowo Subianto. This metaphor implies that divisions in society must be addressed before they become bigger, where 'fire ' represents conflict or tension.
Metaphors are more than mere linguistic embellishments; they are essential cognitive tools that shape how candidates conceptualize abstract ideas and complex phenomena. In the context of the 2024 Indonesian presidential debates, metaphors serve as strategic devices to frame ideas and persuade audiences. The analysis reveals distinct patterns in the metaphorical language used by Anies Baswedan, Prabowo Subianto, and Ganjar Pranowo. Below is an overview of their use of metaphors and the implications.  
Anies Baswedan employed eleven metaphorical expressions, including four dead metaphors, two active metaphors, two implicit metaphors, and three hidden metaphors. His use of dead metaphors—common expressions that have lost their figurative meaning due to overuse helps establish familiarity and shared cultural ground with the audience. Meanwhile, his use of active metaphors, which require cognitive effort to interpret, challenges the audience to think critically and make new connections. The implicit and hidden metaphors demonstrate a subtle rhetorical strategy, embedding persuasive ideas that allow the audience to draw their own conclusions. This multi-layered approach positions Anies as a candidate who appeals to both the emotional and intellectual dimensions of his audience.  
Prabowo Subianto used eight metaphorical expressions, including four inanimate metaphors, two active metaphors, one implicit metaphor, and one hidden metaphor. His reliance on inanimate metaphors suggests a preference for straightforward and conventional communication, ensuring clarity and accessibility for his audience. Although less frequent, the inclusion of active and implicit metaphors indicates a secondary strategy to introduce fresh perspectives and foster engagement. Prabowo's balanced approach aims to connect with a broad range of voters while incorporating elements of depth and complexity to enhance his message.  
Ganjar Pranowo utilized seven metaphorical expressions, including one inanimate metaphor, two active metaphors, two implicit metaphors, and two submerged metaphors. The minimal use of inanimate metaphors signals a departure from conventional rhetoric, emphasizing originality and creativity in his discourse. His focus on active, implicit, and submerged metaphors reflects a strategy designed to encourage his audience to actively interpret and internalize his message. This approach suggests an effort to foster intellectual engagement, appealing to progressive and forward-thinking voters.  
The varying use of metaphors among the candidates highlights their rhetorical strategies and the cognitive effects they aim to achieve. Metaphors act as cognitive tools, helping audiences understand abstract ideas by linking them to familiar experiences or frameworks. For example, metaphors can simplify complex political issues, transforming them into relatable narratives that are easier to comprehend and emotionally resonate with the audience.  
From the perspective of Cognitive Metaphor Theory (CMT), Anies Baswedan’s frequent use of metaphors demonstrates an effort to dominate the narrative by framing issues in multiple ways, providing various entry points for voter engagement. Prabowo Subianto's balanced approach suggests an intent to appeal to a wide demographic by blending traditional and innovative rhetoric. Meanwhile, Ganjar Pranowo's strategy focuses on fostering active cognitive engagement, likely targeting a more intellectually inclined audience.Overall, the candidates' metaphorical choices reveal their priorities and communication strategies, shedding light on how they aim to connect with and influence voters.

[bookmark: _Hlk165745975]Conclusion
This study examines the use of metaphors by the presidential candidates of the Republic of Indonesia for the 2024–2025 term during debates organized by the General Election Commission (KPU). It also explores the persuasive strategies employed by the candidates to convince the audience to vote for them as the most suitable choice.  The findings reveal that candidate number one, Anies Baswedan, stood out for his effective use of linguistic tools and persuasive strategies, making him the most impactful speaker. He was followed by Prabowo Subianto (candidate number two) and Ganjar Pranowo (candidate number three).  In the debate, Anies utilized "dead metaphors" four times-twice in the first debate and twice in the second. "Active metaphors" were also identified in the debate, with candidate’s number one and two each employing them twice, while candidate number three used them once. These metaphors were instrumental in helping the candidates articulate their visions and missions, making their political messages more comprehensible and compelling to the audience. "Implicit metaphors" were most frequently used by candidate number three, Ganjar Pranowo, with three occurrences, followed by candidate’s number one and two. Ganjar often relied on comparisons to present his ideas in a way that was easier for the audience to grasp.  
Lastly, "submerged metaphors" were employed most frequently by candidate number one, followed by candidate’s number three and two. These metaphors simplify complex concepts by using specific elements to represent broader ideas, aiding in audience comprehension.  Overall, the strategic use of metaphors in the debate played a crucial role in fostering connections with the audience and persuading them to support each candidate’s platform
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